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Y B that accelerates growth and
VY & é engagement, using real-time data on the
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Investors with 41%
children aged 25+ °
34%
25%
The obvious
isk
rNsSK.
Yes No, but may in future No, and won't likely in
future

Q: Do you adult children currently use your financial advisor?

Source: Absolute Engagement Next Generation Research 2024
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Once introduced by their parents,

The hidden younger clients don’t connect with
riSk the experience being delivered.
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The obvious
opportunity.

% OF INVESTORS WITH CHILDREN THAT PLAN ON
TRANSFERRING SOME PORTION OF THEIR WEALTH

Source: Absolute Engagement Next Generation Research 2024



The hidden

opportunity.
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Understanding the needs of
Families, and supporting them in

P
of

0)

anning across generations, is one
- the most significant engagement

pportunities.
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And engagement drives growth.
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Clients With Net Promoter Score: 61 vs. 46

children are Referral rates: 47% vs. 33%
more likely to

Engagement: 37/% vs. 26%
refer 999

Source: Absolute Engagement Next Generation Research 2024
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% Referring

Younger clients -

are more likely 4554 40%

to refer _

75+ 292%

Source: Absolute Engagement Investor Research 2024
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Questions?

Julie Littlechild
jlittlechild@absoluteengagement.com

Access ongoing insights through our blog <

absoluteengagement.com/blog
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